
Abraham Lincoln said, “Let us not mistake

change for progress.” Before I jump on the sub-

ject of all the changes going on, I’d like to acknowl-

edge that not all change is for the better. I’m

reminded of that each morning when I get out the

stick deodorant. The modern version is made

with a fancy, clicking-screw knob to advance the

stick. It’s noisy, inefficient, and you can’t tell

how much of the stick remains. In the old version,

you simply stuck your thumb in the bottom and

pushed up the stick. It was quiet, efficient, and 

automatically informed you how much of the stick remained.

But like it or not, serious change is upon us. Look at waste. “Recycling”

used to mean containers and paper. Following the lead of California, 

which followed the lead of Europe, the Senate is considering a biparti-

san bill to ban electronics from landfills. The city of Berkeley, CA has 

adopted a goal of being waste-free (yes, zero waste) by 2020, with a 75

percent reduction by 2010. Again following the Europeans, California is

looking hard at re-refining used oil instead of burning it for heat.

Internet telephoning may seem like a new-fangled gadget, but the

Institute of Electrical and Electronic Engineers assures us in a recent pub-

lication that “essentially everyone in the telecommunications industry 

agrees” that all telephoning will eventually be done over the internet.

Meanwhile, Lowe’s announced its 100th rental center and Home Depot

its 1000th, all renting pressure washers.

Our federal government has now borrowed well in excess of a trillion

dollars from Asian banks. Our trade deficit exceeds a million dollars a

minute. On the other hand, despite being the world’s number one

exporter and running a trade surplus, Germany is suffering massive eco-

nomic decline, with dismal growth and about 11 percent unemployment.

And the Asian tiger roars on. The American Furniture Manufacturers

Association recently dropped “Manufacturers” from its name because

its members no longer have plants in the U.S. Already, Chinese people

own more TV sets, cell phones, and subscriptions to high-speed inter-

net service than do Americans. The volume of computer chips for the

Chinese market is expected to exceed that for North America this year.

Analysts say it is only a matter of time until the Chinese island of

Macau surpasses Las Vegas as the worlds largest gambling and conven-

tion center. Beyond its roughly 70 existing submarines, the Chinese navy

has 20 new stealth-type conventional and nuclear submarines on the

way, all sporting cruise missiles and other advanced weapons.

So what—life goes on—I’ll get up from the desk and go fix a pot of 

coffee. But the fact is we truly are in for a lot of changes, soon. The 

question is how our industry will cope.
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May 1–7 North American Occupa-

tional Safety and Health Week. For

more information and NAOSH tools

visit http://www.asse.org/naosh05

or contact ASSE at 847-699-2929 or 

customerservice@asse.org.

May 16–18 The 5th International

Workshop on Manufacturing Techno-

logies, London Convention Center,

London, ON, Canada. For information,

visit www.sme.org.

Aug. 21–23 WJTA Convention, Hou-

ston, TX, Marriott Houston Westchase

Hotel (formerly Adam’s Mark Hotel),

314-241-1445, www.wjta.org.

Sep. 7–9 Clean Asia Show Shanghai

2005 for more information visit

www.cleanasia.com or contact Loone 

Yeo at 65-6481-3880 or email: loone

yeo@ cleanasia.com.

Oct. 9–11 CETA PowerClean 2005

Myrtle Beach, SC www.ceta.org.

Oct. 14–16 International Kitchen

Exhaust Cleaning Association (IKECA)

Fall Tech-nical Education Seminar,

Fort Worth, TX. For more information,

visit www.ikeca.org or call IKECA

Headquarters at 202-393-5955.

Oct. 18–21 ISSA INTERCLEAN Las

Vegas, NV, www.issa.com.

2006

Jan. 29–Feb. 1 PACE Paint and Coat-

ing Expo Tampa Convention Center

Tampa, FL, for  information, visit

www.sspc.org/events/ or call 877-

281-7772.

Jan. 30–Feb. 1 Gulf Cleantech 2006,

Dubai World Trade Center, United

Arab Emirates for information visit

www.gulf-cleantech.com. 
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